
FILL IN THE BLANKS 

Since the Introduction of Social Media Applications In Early 2000, the 

World Has Become Much Smaller. Social Media Applications Such As 

Facebook, Instagram, And Twitter Have Become Information Sources For 

A Majority Of The Global Market. As Such, I Would Agree That Marketing, 

Which Happens to Be A Source Of Information Accessible On These 

Platforms Can Influence The Consumers Who Use Them. This Notion Is 

Further Aided by The Rise In Online Retail Stores Who Conduct The Bulk 

Of Their Transactions Online. This Makes It Easier for The Consumer To 

Purchase From Anywhere In The World. 

As A Consumer on Social Media, You Are Constantly Bombarded With 

Advertisements Of Various Products That Are Specifically Designed To 

Catch Your Attention. This Means That Most Of The Adverts On Your News 

Feeds Aren’t Random And Will Almost Always Feature Something You 

Have Previously Searched Online Or Something Currently Popular Or 

Trending. Given The Fact That Most Social Media Users Are Young 

Consumers Who Are Influenced By Current Trends And Happenings, 

These Adverts Will Almost Always Catch Their Eye. 
 

The Habit Of Sharing, Retweeting And Liking Also Ensures That These 

Adverts Get Around, Quite Fast. As Such, When An Advert Does Reach 

Your Newsfeed You Have Already Probably Seen It On Your Friend’s 

News Feed. The Truth Is, Adverts Are A Form Of Information And With 

The Age Of The Internet, Information Spreads Faster Than A Wildfire. 

Therefore, It Only Makes Sense That In The Era And Age Of Technology, 

Globalization And The Need To Be Trendy, Social Media Marketing Can 

Influence What Consumers Buy. 

 

Question 1-5 

Complete The Following Statements Using NO MORE THAN THREE WORDS. 

Choose ONE WORD ONLY From The Passage For Each Answer. 



Write You Answers In Boxes 1-4 On Your Answer Sheet. 

1. Today We Are Easily Able To Communicate With People Around The 

World Thanks To The Invention Of Social Media In    

2. The Influence Of Social Media Can Be Noted Thanks To The Relative 

Boom In   

3. Advertisements Pop Up Based On     Or Something That Is 

Trending 

4. Online Ads Catch The Eye Of Young Adults As They Are   

5. Adverts Garner Popularity Due To The Habit Of    Online 

Posts 
 


